PREFATORY NOTE
MORE people are endeavoring to understand marketing now than ever before. Without attempting to say the last word on the subject the author has selected and organised economic facts to show that marketing consists in rendering essential services, and that production is in no sense complete until they have been rendered. Someone must do this work, otherwise producers and consumers alike are bound to suffer. Whoever renders these services efficiently is entitled to compensation. Since farmers and consumers, as well as middlemen, whether employed cooperatively, privately or publicly, are all performing some of these services, the question of fair compensation is ever before the public. The problem of marketing, however, is not likely to be solved until people* generally realize the necessity not only of having necessary services performed, but of having them performed by the most efficient methods and by agencies that in functioning take a minimum share of the consumer's dollar. The subject is treated from the point of view of the common interests of farmers, consumers and middlemen.
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